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Restaurant Technologies, Inc.
Opens Depot in Columbia, South Carolina

MINNEAPOLIS, MINNESOTA, April 24, 2006 — Restaurant Technologies, Inc. (RTI), a
leading provider of bulk cooking oil management services to the food service industry, is
pleased to announce that the company has opened a depot in Columbia, South Carolina.

To celebrate the opening of the Columbia facility, RTI will hold a ribbon cutting today at 5:30
p.m. Attending the Grand Opening will be Jeffrey Kiesel, chief executive officer, and Paul
Plooster, RTI's president, along with other RTI executives.

Martin Cousins, general manager, will oversee the facility and its operations, which are
located at 720 Old Clemson Road. The depot will service RTI customers in roughly a 100
mile radius including the cities of Charleston, Augusta, Greenville and Florence.

RTI has strategically located depots throughout the United States to support its customers,
which include companies in the fast food industry, restaurants, grocery stores, schools,
hospitals and other food service providers. A depot serves as the distribution center for
delivering new cooking oil and housing waste oil. Currently, RTI has 32 depots nationwide
with plans to expand to 36 by the end of 2006.

“We are pleased to expand our operations into South Carolina,” said Jeffrey R. Kiesel, chief
executive officer at Restaurant Technologies, Inc. “Our customer base is growing and we
believe RTI can provide more efficient delivery and service by opening this new facility. We
look forward to be a part of the Columbia business community.”

About Restaurant Technologies, Inc.

Restaurant Technologies, Inc. provides bulk cooking oil services to over 10,000 restaurants,
grocery and other food service customers across the U. S. The company’s unique business
model has won it accounts such as McDonald’s and Albertson’s, and fueled greater than
50% annual growth since its founding. 2005 revenues totaled more than $100 million.
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